
Gerry Hanlon
C R E AT I V E  M A R K E T I N G



M A RY L A N D  H I G H WAY  C E N T E N N I A L

Project manager, strategist, writer, editor for this statewide celebration. Led team 
that produced full-length hardcover book, website, museum exhibits, multiple traveling 

exhibits. Wrote speeches for Maryland Governor O’Malley, others. PRSA Silver 
Anvil Award winner.





A R I N C

Creative director, writer, producer for successful worldwide new-product 
launches (SKYDOC, AviNet) for $400 million avionics leader. Multiple readership 

and creativity awards for each campaign. Campaign exceeded goals for 
stories placed, inquiries generated. 











C O M M U N I T Y  C O L L E G E  O F  B A LT I M O R E  C O U N T Y

Conceived and developed multimedia ad campaign credited with boosting applications 
by eight percent while other community colleges faced downturns. Campaign won Gold 

Award, National Council on Marketing and Public Relations.





B A LT I M O R E  G A S  A N D  E L E C T R I C

Wrote and produced “Do Not Touch” kids’ print campaign that appeared in 
elementary schools region-wide.





B R I G H T E N  B A LT I M O R E

Led Brighten Baltimore coalition of BGE, Downtown Partnership and Building 
Owners and Managers Association in promoting a brighter, safer Baltimore and more 

inviting skyline. Reached 40% of goal within first three months.





M I G L I A R A / K A P L A N

Concept developer and copywriter for research firm seeking to break out in 
a hotly competitive field.





H A L L’ S  W H E E L S

Branded Bob Hall as the leader in the racing wheelchair market in specialty pubs. 
Multiple readership awards. Credited by client with sales far in excess of goals.





J A M E S  M Y E R S  C O M PA N Y

Developed the “Above all, it’s a James Myers Roof ” campaign that was credited by its 
owner for pulling the company back from the precipice of bankruptcy. One mailing of 

this brochure garnered four new multimillion-dollar contracts for the company.





U P P E R  C H E S A P E A K E  H E A LT H  S Y S T E M

Led creative team in branding campaign for Upper Chesapeake Health that exceeded 
prospect-inquiry goals, necessitating cutbacks in planned media schedule.








